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The Current Universe

The current construct of the health system 

centers around organizational information needs 

and displaces the consumer as a priority.

This creates silos of health information that 

prevent the consumer from having a 

“connected” health experience.
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Incompatibility

One critical element to bridging the silos is the 

adoption of standards that allow for compatibility.  

Until now, vendors have chiefly driven standards 

that focus on their specific use cases.

Now, unifying standards are being adopted that 

allow compatibility and facilitate data exchange.



CONFIDENTIAL

Data Liquidity

A “Connected Health” system would see data as 

liquid with the ability to flow across disparate 

systems providing seamless transitions in care for 

the patient.  
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The Shift

A significant shift has occurred recently that 

places an emphasis on consumer connected 

health and the concept of consumers as 

“aggregators” of health information.   

This coupled by the financial and political 

incentives for connectivity have created a ripe 

environment for creating a connected health 

network.
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Connect Health Platform

The key to a successful connected health 

experience is adopting a platform that focuses on 

creating a patient centric experience.
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A Patient Centric Connected Experience

Debbie’s
Retail Pharmacy
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The TeleHealth Intersection
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Supply and Demand
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Bench To Trench

Practical TeleHealth
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Four Ingredients For Success

• Deliver a “magical” user experience

• Deliver value when and where they need it

• It must be sustainable

• And….
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…Engage Health Professionals to drive 
consumer adoption.
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Magical User Experience

• Use design personas

• Constantly survey users and watch analytics

• Implement reward systems to motivate 

behavioral change

• Don’t reinvent the wheel, adapt and enhance 

from best practice models (Facebook, 

Twitter, Mint)
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Deliver A Premium Experience 

….Where They Are
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Engage Health Professionals

Meaningful Use Goals:

• Improve quality, safety, and efficiency

• Engage patients and their families

• Improve care coordination

• Improve population and public health

• Ensure privacy and security protections
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Sustainability and Engagement
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Adoption 

Year

Maximum Payment PFS

Penalty

2011 2012 2013 2014 2015 2016 Total

2011 $18,00

0

$12,000 $8,000 $4,000 $2,000 $0 $44,000

2012 $18,000 $12,000 $8,000 $4,000 $2,000 $44,000

2013 $15,000 $12,000 $8,000 $4,000 $39,000

2014 $12,000 $8,000 $4,000 $24,000

2015 $0 1%

2016 $0 2%

2017+ $0 3%
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Questions
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